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KNOWLEDGE INSIDE KNOWLEDGE

Check out our experts’ websites for more 
information and share your experiences and 
tips on the Nikon Pro Facebook page.

In today’s market, writing has become an integral part of a photographer’s job 
– be it proposals, tweets, blogs or captions. Four top voices in the industry talk 
about how it’s done.

Don’t forget to write...

Over the years I have built up a loyal 
readership for my blog, which was 
voted Blog of the Year 2013 by 

fotocommunity.de. To gather a following, 
you need to feature a healthy mix of your 
own work and useful advice, such as 
equipment reviews, news or techniques. 
It’s important that you are open and 
don’t hold back tips and information.

The blog is of course a good platform to 
advertise my workshops and photography 
tours – and more and more regular readers 
sign up for these – but the focus needs to be 
on helping others and not just the hard sell.

I often write about topics I am looking 
into for my work, which makes it easy to 
produce engaging posts. I have just reviewed 
the D810, which was very popular. Technical 
articles are more hotly debated, but there 
is also a readership – albeit a smaller one – 
who enjoy reading about our travel reports. 

I think everybody has to develop their own, 
personal writing style and find out how to 
present him or herself, so for people reading 
your blog it’s more like you are talking to 
them. If the reader can identify with you, he or 
she is much more likely to book a workshop.

To keep readers engaged it helps if you 
can create suspense, which isn’t easy, as 
not every good photographer is a gifted 
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‘Personalisation is key. The 
audience wants to fund the 
people behind a project as 
much as the project itself.’
SHANNON SWALLOW

‘The text is a necessary bridge 
between photographer and 
audience – even the best 
image will soon be forgotten 
without context.’
BARBARA STAUSS

‘To keep readers engaged you 
need to create suspense.’
GUNTHER WEGNER

There are two ways in which 
photographers write about their 
photography. One aims to market 

their work, while the other is more self-
reflective. Only few photographers have a 
disposition for the latter. A good example 
is Magnum photographer Gueorgui 
Pinkhassov who can write about his 

writer, but it helps to think about it in terms 
of a story. And it needs to be succinct.

It’s difficult to say what the ideal 
length is, as some want to be able to 
read it quickly, while others want to 
know every detail. I usually do a snappy 
introduction, a longer text and at the end 
a summary with all the main information, 
so that you can just skip to the facts.

It’s also important to break up the text 
with images and subheads, which makes 
it much easier to read – I never have 

CASE STUDY: CONNECTING WITH YOUR AUDIENCE 
Natalie Dybisz, aka Miss Aniela not only has  
70,000 Facebook followers and a lively Twitter account,  
but the prolific fashion photographer has also created  
a brand through her unique photography style as well  
as her strong writing.

‘I chose Miss Aniela as my alter ego to 
become more noticeable and  separate 
myself from my work. As a brand you 
are not just your name and logo, you 
are a package, which includes a certain 
style of photography and a distinctive 
way to write about your work.  

‘But for me writing isn’t only about 
selling my work. I enjoy writing (and 
people say they can tell) and it helps me to 
understand my processes better. I like to 
write about the story behind the day of a 
shoot, including challenges as well as my 
inspiration and which artists influenced me.

I have written about personal stories, too 
– as you listen to yourself you evolve.  
I developed my own style by writing about 
subjects I am interested in. You don’t have to 
be an English graduate to write sincerely –  
I have seen blogs by photographers, who 

write in note form and it’s just as interesting, 
but it’s important to be honest and to stay 
true to yourself in the way you write. 

‘I always post captions on my website, 
mentioning the model and team (which is 
standard in the fashion industry) and also 
details of crew and sponsors. If I post on 
social media, it’s more like my voice coming 
through the caption. I will always post a 
link either to encourage readers to like my 
Facebook page, visit my website or my 
fashion experience event site, so there is a bit 
of promotion at the end of every post.  
I also engage with my audience and ask 
them questions if I genuinely want feedback. 

I often give my posts a news angle 
or ask question, rather then just try and 
sell my workshops, which tends to turn 
people off. Recently I posted, “Are you 
brave enough for ice caves?” to advertise a 

fashion photography workshop in Iceland.
‘When I include technical spec and 

equipment details posts tend to get more 
hits. For example, when I did the D810 shot 
people were engaged with the story, because 
they were very excited about the new gear. 

‘People will readily give their opinion on 
technical aspects, so engaging with them 
over this, can be a good way of picking 
up an audience, as photographers are 
often followed by other photographers. If 
you post technical details, they are more 
likely to follow you to learn from you.

But you can’t just write to please 
people – you have to balance what 
makes you happy with selling your 
work. But don’t put the cart before the 
horse – you are primarily a photographer 
and the visual needs to take priority.’
www.missaniela.com
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In crowdfunding a well-written pitch is 
crucial to get support. We have found 
that personalisation is key – the audience 

wants to fund the person behind a project 
as much as the project itself. For example, 
the charismatic Brandon Stanton, who runs 
the successful photography blog Humans 
of New York, raised more than $500,000 
for charitable causes on Indiegogo, using 
his fan network to create viral campaigns. 

So, in particular lesser-known artists 
need to be as open as possible and explain 
who they are. You need to convey how the 
funds will jumpstart or advance you career 
and engage with potential contributors 
to make them feel that they’re taking 
an active role in your and your project’s 
future. It’s important to reply to comments 
and build rapport to give potential 
supporters a chance to get to know you.

The pitch needs to be written with colour 
and specific examples and details to capture 
the readers’ imagination and resonate with 
the audience. This could be explaining why 
an underrepresented group deserves a voice, 
why a pressing global issue needs attention 
or why your project’s point of view is unique.

To get a feel for what kind of writing and 
pitches work, browse the Indiegogo website 

work and perceptions as idiosyncratically 
as he approaches photography.

There seems to be a high number of 
dyslexics among photographers which made 
me wonder if a writing difficulty leads people 
to express themselves through photography. 

But a photographer doesn’t need to be 
an exceptional writer to get ahead, as long 
as he or she observes some principles. 

A proposal needs to present the idea 
clearly and succinctly and include the 
context, schedule and describe the technical 
implementation. The exposé needs to 
convince the editor that it’s doable and 
that the photographer is up to the job. 

Funding a project requires trust between 
editor and photographer and his or her 
writing should have the aim to establish it.  

The proposal should not be longer than 
half a page – long-winded copy will at best be 
skimmed over and any further details can be 
discussed once the idea has been ‘bought’.

When submitting a finished photo story 
for consideration, the accompanying 
text should expand on the visuals and 
provide the political, historical or cultural 
background, rather then explain what 
is already evident in the pictures. 

A common error photographers make 
on their websites is that they hardly 
provide any information about the images, 
which makes viewers lose interest quickly. 
The text is a necessary bridge between 
photographer and audience – even the 
best image will soon be forgotten without 
context. Also, it’s worth keeping in mind 
that subjective impressions may not be 
that interesting to visitors to the site. 

For images submitted to magazines, the 
caption should at least include name(s), 
location and date. For the metadata – relevant 
for web or database searches – you need to 
include the context as well as a description 
of what is seen in the photo to maximise 
the chances of the image being found.

Although an image may speak for itself, 
written context needs to be provided to 
communicate its meaning or intention.

and study the ‘most funded’ category, where 
you can see a lot of examples of excellent 
proposals. For example the Be a part of Plus 
One Collection 2012 is a project raising 
money to buy cameras for children in Kenya 
or Photovoice IRAQ: Picturing Change 
sponsored an eight week-long program to 
teach young Iraqis photography to inspire 
social change. Many popular photography 
campaigns are partnered with a nonprofit 
organisation or connected to a larger cause. 

Although there is no specific type of 
photography project that succeeds over 
another, trying to help others wins over 
people in crowdfunding as well as real life.

more then one screen of pure text. 
I use Twitter and Facebook to announce 

my blog posts as well as to post pictures 
when I am on location or do updates. Again 
I try to create suspense, so that readers are 
tempted to click on the link to my blog.

In order to build a community, you need to 
reply to comments on your blog and on social 
media and interact with your readership. 

I always choose a concise and crisp title 
to make it easier for the reader as well as for 
SEO (Search Engine Optimisation to make 
sure a site ranks high on web search results). 
I also use plug ins, which generate relevant 
metadata to help with SEO, but I don’t 
go overboard with it – first and foremost, 
you have to generate good content.


